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JACK KOSAKOWSKI

Jack Kosakowski covers Buffer, Crowdfire App and Hootsuite.
Here is his LinkedIn profile with info.

https://www.linkedin.com/in/jackkosakowskil
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1. BUFFER

Buffer is a great tool to post relevant content about your industry on multiple
social channels. Sales people should be using this to find content that is hot
off the press, in order to add value to your buyers. Buffer is very affordable
and super easy to use. This will help maximise efficiency in the social selling
process making you visible and valuable on all channels.

Features

. Schedule out and auttomate posts on LinkedIn, Google Plus, Twitter, Pinterest and Facebook.
. Pull'in relevant content through RSS feed (example below).

. Manage multiple handles inside one platform.

. Analytics allow you to see what your audience is most interested in (example below).

. Create custom images real quick to attach to your content (example below).

. Create tweets within seconds from content URL.

Tweets can be repurposed with one click of the button.
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EXAMPLE 1: USE CUSTOMISED RSS FEEDS FROM TOP CONTENT SOURCES

IN YOUR INDUSTRY

Red Box
Set up RSS feeds to pull in content sources relevant to industry.

Blue Box
Showing three different channels and predesigned tweets.

Yellow Box
Showing one click functionality to add content to queue.

£ buffer Help Taam Wy BLCCOLINT

Q. search Profiliss Content = Analytics ol Schedule 4 Settings £X

couns + Qiewe | 775 Contributions [3 Creare Images With Pabla

¥ Add & Remove Feeds
[
m Which Industries Uise Digital Toals the Mast (and Least)? http://buff.ly/692bd7h Add
r ﬂ STALE i MathetingPrars Dafy postet-on 15 January 07:00 AW Dismmiss
D Telling and Selling Your Business Story http://buff.lv/6dd4581 Add
via Commvince and Comeero Socidl Media Strotegy and Content Marketing Soratesy posted on 13 lanuary Dismiss
[ App Store TEn
Mashdesk: Laura Vitto http:/fbuff.hy/d8cafa2 Add
Get Support wia Kashable B0 posted on B jamuany 0336 AN Lismyics
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EXAMPLE 2: MONITOR DATA AND USE ANALYTICS TO UNDERSTAND
WHAT WORKS AND WHAT DOESN'T

Red Box
Monitor the most popular tweets over time to understand what you audience finds value in.

Blue Box
Monitor RTs and likes to see what content your audience is sharing as advocates.

Yellow Box
Clicks are the best indicator of true value and what drives your audience from a content
perspective.

Recent Most Popular Least Popular All Posts B Dates « Export

"5 Things That Will Disappear In 5 Years" via Re-Buffer

@techcrunch http://tcrn.ch/1RIOREO #technology
#sales #smm

JAN. 4TH AT 8:33 AM via Extension

3 Retweets 1 Like 0 Mentions 1 09 Clicks O.Zk Potential
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EXAMPLE 3: CREATE CUSTOM VISUALS TO GET MORE ENGAGEMENT
ATTRACTING ATTENTION FROM BUYERS USING PABLO FEATURE

Red Box
Go to a page with content and use custom photo to add text, clicking Pablo button.

Blue Box
Customise text into image inside of Buffer’s Pablo feature using content headline.

Yellow Box
Choose post size to fit social channel to the audience you are sharing it.

,";’3
What Is Pablo  Get Support Install Pablo Extension v »1\]}

Effects Contrast @) Blur Black & White

Text «)
Quotes <>
Montserrat - A m
A Great Method For Motivating
Secondary Text

Sales Development Reps
Custom Logo

Tall Square
ideal for ideal for
Pinterest Instagram

Wide

Ideal for
Facebook & Twitter
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2. CROWDFIRE APP

Crowdfire is one of the best tools and most affordable for social selling
technologies. It has many features and functions but from a sales perspective
it is great for building a targeted audience. The functionality allows sales to
target geographically as well if you are selling in territories. The tool can be
used for Twitter and Instagram currently.

Features

. Social tool used to manage and build a targeted following for Instagram and Twitter.

. Monitor targeted keywords and hashtags.

. Monitor targeted keywords and hashtags in geo-targeted locations.

. Publish social content (not recommended for Twitter).

. Automate direct messaging to new followers (not recommended).

. Clean and monitor new followers, unfollowers, inactive followers and highly engaged
non-followers.

7. Copy other handles such as competitors, brands or any other handles relevant to your audience.

EXAMPLE 1: SEARCH FOR BUYERS GEOGRAPHICALLY FOR KEYWORDS AND HASHTAGS

Red Box
Type in search term or keyword with hashtag to identify engaged users for that term.

o hhOWNER

Blue Box
Type in city, state or location to identify engaged users in that area using keyword.

Yellow Box
Identify engaged user and leverage data to determine if they fit your buyer persona and follow
them directly within the app or add to Twitter list.

KeywordFollowers ©
Loving this Crowdfire feature for getting more followers: Keyword Follow, Try It
crowdfireapp.com/7r =tmk % Twest

Searchfor Hashtag or Keyword

#socialmedia I s i 05 B

| @ San Francisco, CA United States X |

© Hiding previously foflowad users

S c!:amescduhakas duliskas Dawnrewn S Fran
- ¥ ' im Egaychristianstonerwithalds on Instagrany and Jaimske Duliskas on Facebook

rranks'olf«;»o.\ ang Im avallable for on camer3 television or film work now,
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EXAMPLE 2: SEARCH COMPETITORS OR OTHERS IN YOUR INDUSTRY THAT ARE
INTERESTED IN YOUR TARGET MARKET

Red Box
Type in handle of competitor or thought leaders to identify engaged buyer persona.

Blue Box
Check to see when they were last active to give insight on their social activity.

Yellow Box
Get insight into buyer data and follow them inside app and/or add to targeted Twitter list.

CopyFollowers ©
Crowdfire's Copy Followers feature is totatly rac! Use It to get more followers (genuing and m
active ones), crowdfireapp.com/Tr=tmec 7 Tweet

Search for a @usemame’s foliowers

@CreationAgency I AR Se

@ Hiding previously followed users

@designedbyjaw lamss Wood Lotdon D
Creative Director at Feed. London restdent. Sporadic tweeter

1.6k 321
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EXAMPLE 3: MAINTAIN AN ENGAGED AND TARGETED FOLLOWING
ON TWITTER AND INSTAGRAM

®

Red Box
Any users that haven't been active in 30/60/90 days can be monitored through “inactive” status.
Keep following super clean with engaged audience only to be efficient with the socially active only.

Blue Box

Monitor those that follow and unfollow you weekly. This will allow you to see if any new followers
fit buyer persona allowing you to start engagement. Also, monitor anyone that unfollows you and
look for signs as to why they unfollowed you.

Yellow Box
Monitor anyone that you followed and didn’t follow you back over time. You can also monitor
your brand advocates that you aren’t currently following.

InactiveFollowings © et O

Cieaning my Twitter - was folfowing several Inactive users? Find inactive tweeps you are
following using crowvdnreapp.com m

1 months+ = Oldest first =

@SocialNancy2 Nancy Dalan O Metio Area
Audience Development @Military Times | @army Timss | @MarineTimes |

@NavwTimes 2AlrForceTimes | Marketing | SMM | Digital

11k
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3. HOOTSUITE

Hootsuite is probably one of the most popular social media management
tools on the market. This tool is geared more toward social media marketing
teams with lots of functionality that sales people don’t need. The great news
is that they have a free version that your sales team can use as a substitute
for Tweetdeck. Hootsuite would be suited for a more advanced social user,

in my opinion.

Features

1. Manage multiple streams at one time for granular social listening, customisable to your needs.

2. Social listening is good for Facebook; Twitter; Instagram; Google+; LinkedIn; Pinterest and more.
3. Lots of integration partners such as YouTube for posting native videos on a variety of social

channels.
4. Enhanced social media marketing analytics (available in paid version).
5. Create content and plan out all of your social posts for Facebook; Twitter; Instagram; Google+;

LinkedIn; Pinterest and more.

EXAMPLE 1: SET UP CUSTOMIZED SOCIAL LISTENING FEEDS

Red Box
Monitor mentions real time so you can engage with your buyers.

Blue Box
Monitor multiple key terms or hashtags and get engaged real time with buyers.

Yellow Box
Monitor shares and advocates real time to create online conversation.

0 v eme@b

Pl My First Tab x +
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Iv Retweets |
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EXAMPLE 2: POST NATIVE YOUTUBE VIDEO INSIDE LINKEDIN FOR HIGHER ENGAGEMENT

Blue Box
Post YouTube link inside of Hootsuite social posting tool.

Yellow Box
Click on LinkedIn profile to post directly into platform.

Red Box
See preview of what post will look like visually inside LinkedIn natively.

@ I 0 v | Video - How To Take Your Social Seling Game To The Next Level hitp /fow ly/XirVa
ﬂ Jack Kosakowski vy A

®
E JackRo=akoves i =,

& Saas Sales Professionals e A

: L 3 Add sacial network

Jack Kosakowsk! - How To Change Your Mind X

In this session Jack dscusses the essential componants that

are necessary 1o remain in a focused mindse!. Without this
focus you may find yourself partaking..

/XY E

Send Now
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GABE VILLAMIZAR

Gabe Villamizar covers Tweetdeck, Riffle and LinkedIn Sales Navigator.
Here is his LinkedIn profile with info.

https://www.linkedin.com/in/gabevillamizar
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4. TWEETDECK

The way you social listen and engage with your buyers on social media,
especially on Twitter, will help you stand out from the crowd and accelerate
your sales process. If you're in the B2B SaaS space and you're not actively
listening and engaging with your buyer on Twitter, | guarantee that you're
leaving money on the table.

Yes, your buyer is on Twitter. The question you ask yourself shouldn’t be “Is my buyer active on
Twitter?” it should be “Does my buyer have a Twitter account?” If the answer to the latter question
is yes, then you should be all over their account and leverage Twitter to build trust and increase
credibility with your buyer (s).

One of my favourite tools for social listening and social engagement with buyers on Twitter is
TweetDeck. Social listening should be a huge component in your day-to-day social selling process.
The beauty of it all is that TweetDeck is free and Twitter owns it, so the Ul is flawless.

Here are three strategies/tactics you should be leveraging on Twitter through TweetDeck:

1. ADD YOUR BUYER(S) TO A PRIVATE OR PUBLIC TWITTER LIST AND DISPLAY THEIR
TWEETS IN A TWEETDECK NEWSFEED COLUMN.

=% Cool Peeps QHome  § Momonts Bhstincations i;gv»mm v Q

- Val
WA 2

[ &5

8

TWEETS FOLLOWWNG FOLLOWERS UMES USTs E FOLLOWERS
156K 16K 24K 398K 47 et
Subscribedto  Member of Create a list
Gabe Villamizar
Gosbevitamizar RS a X - A kstis a cursted gya/.: of Twitter users and n
Sock Seling o : uccess Summi EE ::; way 10 organize your Interests. Leam
Media Marketing & Demand Generation, 4 Mombern
#SocialSeding sMommon | Creato new list
SociaiSetingEvent.com Creator,
A Cool Poeps «
§ Salt Lake City, UTah g .‘
§ linkedin.com/nigabevillami... 41 Mombaes i
£ Joined July 2010
o s
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2. CREATE A NEWSFEED COLUMN WHERE YOU TRACK - USING BOOLEAN SEARCH -
WHENEVER ANY TWITTER USER TWEETS YOUR COMPANY WEBSITE URL, HASHTAG,
SET OF WORDS, MENTIONS AND MUCH MORE.

% Q, hvrecruiting OR hvrecr...

¢¢ Content

2 Users

t3 Engagement Any

© Alerts

Cd Previews Off - Sma!l - Medium

o2 (T, Share # Clear X Remove
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3. TRACK YOUR COMPETITORS’ TWEETS, MENTIONS AND RE-TWEETS BY CREATING A
NEWSFEED COLUMN TO EASILY DISPLAY AND CONSUME THAT CONTENT YOU TRACK.
TRACK MORE THAN ONE COMPETITOR AND KEYWORD PER COLUMN BY USING
BOOLEAN IN YOUR SEARCH PARAMETER.

Best practice

Have a completely separate browser window with TweetDeck throughout the day in order to social
listen effectively.

% Q hvrecruiting OR hvrecr... 4 Notifications Q #cardsagainsthr Q, #Elevate2015 =l Top Elevate Tweets

9 & Michsel M. Moon, PhD
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5. RIFFLE BY CROWDRIFF

Let’s say that you've found your buyer(s) on Twitter. Now what? What's

the next best step you should take to engage and move the deal forward?
This is where Riffle by Crowdriff comes into play. Riffle is a Google Chrome
Extension that allows you to analyze EVERYTHING and ANYTHING on any
Twitter user. This extension will help you analyze and decide the “what” and
the “how” you should approach your buyer.

With the Riffle Chrome Extension, you'll be able to:

Scan other social media profiles related to a specific user

See how much engagement a user gets. E.g. Retweets/likes per tweet, etc.

View a user’s top tweets.

View the top hashtags the user tweets the most.

View the top people/brands the user interacts/mentions the most

Understand which websites and URLs a user tweets the most which should reveal what they
like to read, share and the type of content they like to read.

See how many tweets they do per day/week

e See which platform, app, phone provider or mobile operating system a user shares their tweets
from.

The best part about Riffle, is that it's free. After using it for a day or two, you'll love me forever.
Trust me. Download this extension today.

Best practice: Once you pull the social data from your buyer via Riffle, try to find three things
about them in three minutes or less and include that info in your initial message to break the ice
and add value. The best outbound messages or emails include verbiage and context inspired by
personal, business and industry backgrounds.

e
©] Search @Username Q = TOP HASHTAG(S) MORE

#socialmedia #socialselling #marketing #...

Gabe Villamizar

e @gabevillamizar TOP MENTION(S) MORE
@jackkosakowski1 @keenan @appvirality ...
¢ | ms @ ®
TOP URL(S) MORE
TWEETS FOLLOWING FOLLOWERS hir.vu snip.ly bit.ly twitter.com yhoo.it
15.6k 16.0k 23.9k
Social Selling Director @HireVue. Social Media Ef 3

Marketing & Demand Generation. #SocialSelling

#Mormon | https://t.co/aVGg... Creator. 27.7 Tweets/Day 360 OVER THE LAST 13 DAYS
© Salt Lake City, UTah jinkedin.com/in/gab... I. ..
i 5 o o 5 A [ Y
RETWEETS/TWEET . Buffer
1 .7 W Twitter for iPhone
W IFTTT

View Top Tweets on MyTopTweet.com >
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6. LINKEDIN SALES NAVIGATOR

LinkedIn Sales Navigator should be your bread and butter for social selling.
After training and coaching hundreds of sales reps in the B2B industry, I've
concluded that Sales Navigator sets up THE foundation for social selling
success and sales acceleration.

Don't compromise by thinking that Sales Navigator is too expensive. The small monthly cost
investment you or your company can provide, will at least pay back a hundredfold if you put the
time and effort into it. The free version of LinkedIn only has a fraction of the features and benefits
that every sales rep needs in order to be successful in the game of social selling.

Here are a few epic tips and tricks you can do on LinkedIn Sales Navigator:

TIP1

Receive daily, weekly or monthly notifications from your buyers, straight to your email inbox from leads
that you save or from “saved searches”. These notifications include what content they share; job change
alerts; work anniversary; birthdays or anybody else that enters or leaves the search criteria that you

saved.
1] SALES NAVIGATOR
Company news
Your account updates Seo all
% Banner Health was mentioned in the news
Lead shares
. — azcentral.com
i SR UA Phoenix medical school dean a finalist for Texas post

Project Mannger at BambooHR The University of Arizona College of Medicine-Phoenix dean has been
butter-picturas. s3.amazonaws.com named one of four finalists to head a medical school being formed by Texas
Image Christian University and the...
Image

. Angela Galeziowski shared an update " InterContinental Hotels Group (IHG®) was mentioned in the news
Vice Prasident, Worldwide Sales Strategic Insight & Planning &t .l:_
InterContinental Hotels Group = thehindu.com
In.news.yahoo.com ' .
IntorContinonmel HoWIs upbeataiout having 160 holels # indkd InterContinental Hotels Group plans more hotels in India
Chennal, Jan 16 (IANS) Global hospitality major InterContinental Hotels The latest addition to the list was the opening of first luxury beach resort with
Group (HG) is looking at new as well as of existing to 105 rooms under IGH banner at Mamallapuram, near Chennai, last week.
fulflts aim of... The new plan includes...

Y anFm.ldsharedanupdale
Talent Davelopment Manager, Leadership Development at Nike

m Linkedin was mentioned in the news

I've always been by data | hap upon this
example in Durham, NC that ilustrate mass incarceration.., mashable.com

ofnotemagazine.org 1 i !, i N
Paul Rucker: A PROLIFEHATION Of Imprisoned Lives - OF Inside Silicon Valley's struggle for c.ilversny. )
NOTE Magazine In 2014, Google, Linkedin, Yahoo and Pinterest did just that, creating more
By Mohamed Keita Paul Rucker's "PROLIFERATION" is an attempt at pressure for the rest to follow in their footsteps. Just as Chou anticipated,
deconstructing the abstraction of US prison figures into a meaningful and these reports...

emotional experience. In his...
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TIP 2

LinkedIn Sales Navigator was designed for sales professionals that sell either on a specific territory/
region or by simply targeting buyers by industry, function, and seniority level. Whatever your case
might be, you can set and adjust ‘Sales Preferences’ in order to see and target your exact buyer based
on your selection, which can include region, industry, function and seniority level.

Sales preferences
Region Industry Function Seniority level
Enter a oily, state or oouniry, | Start typsing an industry, Start yping & lunotion Stan typing & senionty lovel..,

New York, US 0 Computer Software ° Business development ° cxo °

Dalias/Fort Worth Area ° Human Resources ° Finance ° Partner °
Human resources o VP °
Marketing ° Director o
Operations ° Business Owner °
Sales °
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TIP3

Once you've identified your buyer(s) on LinkedIn Sales Navigator, the Lead Recommendations are
highly accurate in terms of other people that are similar to them (and other decision makers also) that
you should also be targeting and reaching out to. Having said that, CEB’s research shows that the B2B
buying process now involves 5.4 decision makers or perspectives. LinkedIn Sales Navigator will save

you a ton of time identifying your 5.4 buyers per account.

Lead recommendations at HireVue

. Chip Luman
| COO & Co-Founder
Gereator Sait Lake Cliy Aroa

Ben Martinez

VP Poopie & Culture
Groatar Salt Lake City Area
o] Stve &sikeag

Mark Newman w [
CEOQ & Founder at HireVue | Using Video & Predictive
Analytics To Build and Coach The World's Best Teams
Sandy, Uah - Computer Software

Cucrent posttions

CEQ, Founder at HireVue
Bowrd Momber at HireVue
Board Momber ot RoundPegg

Previous poaitions

Founder, Chie! Innovations Officer at HireVue
CEO at HeaVue

Educason
Universty of Utah - Danid Eocles School of Business

Eric P. Nelson
SVP of Sales >
MiamiFort Laucardale Azca

ﬁ qu  Saveaslsad

How You're Connected + TeamLink™

«  Both at HiroVue

People also viewed
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TIP 4

With LinkedIn Sales Navigator, you have access to 300M+ member profiles. This even includes people
outside your network. For example, if you're using the free version of LinkedIn and you visit a profile
that is outside of your network, you won't be able to see their profile photo, experience or even their
full name and other important social data that you need to move the deal forward. Sales Navigator will
give you 25 profile unlocks per month if you're using the team edition. Imagine what it would be like to
have access to literally 300M+ members? The possibilities are endless.

e uonis)
7. of accounting at P&P .
" countant al Anzona departe.

A

'
Uniock tull profile You

Out-of-Network Profile Unlocks

Get access to 300M+ member profiles, even those
outside your network.

» Unlock profiles from your search results to gain
visibility into sales prospects bayond your 3rd
degree connections.

« Up to 25 profile uniocks per month.

Only available in Team edition.

Upgrade now »

Best Practice

There's a Google Chrome extension called Connectifier. Download it to uncover additional profile
data and social data from basically any LinkedIn profile you visit. It's free!

® creation
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